
Grassroots 
Fundraising 
Guidebook

July 2018



About FedExFamilyHouse:
•  FedExFamilyHouse is a home away from home for families from around the world with children 

receiving treatment at Le Bonheur Children’s Hospital in Memphis, Tenn. 
•  The facility opened in December 2010 and has welcomed more than 126,000 family members.  
•  Accommodations and 24/7 services are provided to families at no charge. 

Why should you conduct a campaign supporting FedExFamilyHouse?
•  It costs more than $1 million a year to operate FedExFamilyHouse. This place is only possible 

because of the generosity of others. 
•  Many families travel long distances for care at Le Bonheur. These chronically ill children depend 

on the expertise of the physicians at Le Bonheur. 
•  Most of the families at the house have children who have epilepsy and brain tumors, require 

heart surgery or long stays in the Neonatal Intensive Care Unit.
•  No family pays to stay at house. It costs $100 to provide one night of accommodations to a family 

in need.
•  FedExFamilyHouse has a constant waiting list. We are adding a $12 million expansion that will 

triple the size of the house. The expansion will open Fall 2018.

Will all the money raised go directly to FedExFamilyHouse?
YES! 100 percent of the funds raised through your campaign will go directly to FedExFamilyHouse.

What if your group is small? Should you still participate?
YES! EVERY donation is important and meaningful.

FAMILIES 
come from all 

50 STATES 
and around the world.

126,000 
family members served.

Kids get 

BETTER FASTER 
when families are near.

LOCATED 
at the corner of 

Poplar and Ayers
in Memphis, TN.

$100 gives the gift of a night at FedExFamilyHouse before a long day of doctor appointments.
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Create an event plan or outline
 •  Create a description and title for your event. Have fun with it!
•  Set the date and location.
•  If it’s an offsite event, what are the facility costs?
•  How much will you charge your participants to make a reasonable profit?
•  Research local/community guidelines for outdoor events that take place in public spaces.
•  Set budgets for required costs to run the project, if any.  

Secure volunteers
•  Begin recruiting volunteers early. 
•  Set a schedule for regular communication with the team.
•  Select committee chairs for specific areas of your event. (For example, event operations, auctions, 

communications, etc.)
•  Connect with a FedExFamilyHouse Ambassador or staff member for guidance, ideas or support.

Set sponsorship levels for major events
•  For tournaments or walk/run events, the majority of funds raised are typically generated through 

sponsorships.
•  Depending on the audience of your event, levels can range from $100 participant level to 

$10,000+ event title sponsor. 
•  Consider contests and other fundraising opportunities the day of the event, such as silent 

auctions, food sales and door prizes. 

Promote your fundraiser
•  Post information about the event in common areas. Utilize the posters and banners provided by 

FedExFamilyHouse (See communications section in this guide). 
•  If you create your own signage, please follow the branding guidelines included in this guide. 
•  Use social media. Consider setting up a Facebook event page and sharing images on Instagram. 
•  Prepare a Public Service Announcement to share with local TV and radio. Asked to be included as 

special guests on weekend and morning shows featuring community events.
•  Purchase any FedExFamilyHouse collateral or promotional items from the FedEx Company 

Store:  https://www.bdasites.com/fedexcompanystore/Main/Splash

Tips for Planning a Fundraiser
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Tournaments
Determine what will work best for your team and community. Below are some suggestions.  
These events typically require 6-8 weeks of preparation and could yield $5,000 - $25,000.  
 • Golf tournament
 • Softball tournament
 • Basketball 3-on-3 tournament
 • Bowling tournament
 • Fitness event (Zumba®, aerobics, CrossFit, etc.)
 • 5K run/walk

Restaurant cause marketing campaigns
Some local restaurants and national chains will set aside a day(s) where a percentage of their  
sales benefit a charity. Some national brands include:  Chick-Fil-A, McAlister’s Deli and Panera  
Bread Company.  
 • Ask restaurants or stores if they have a “round-up” program at their point of sale, 
  rounding the total of your bill up to the next even dollar amount.
 • Post the event on your personal Facebook page and Instagram. 

“Old Fashioned Snack Shacks” at the office
Teams have raised $400 - $500 per month with this idea!  Selling nostalgic candies are the  
favorite but you can include other individually package items like pickles and chips. 
 • Create a visual display for the items and set up in a common area or breakroom.  

• Consider a theme and have fun with it. 
 • Post dates and times of sales on a poster.
 • Use the honor system and put a collection jar by the items. 
 • Be sure to restock and collect funds daily.

Fundraising Event and Project Ideas

4  |  FedExFamilyHouse



Auctions and White Elephant Sales
Often these projects can raise $600 - $800 in one day. Your committee can create a theme or type  
of auction or sale you want to have. It’s a great way to fundraise with minimal upfront investment  
or costs. 
 • Collect and catalogue items in advance. Decide on starting prices. 
 • Auctions can be set up in a lobby or in a conference room. Whatever works best for the  

 workplace. 
 • Create bid sheets for each item, list the value, a description, acknowledge the donor  

 (if applicable) and a starting bid. Be sure to include the required increments for bidding  
 (for example, minimum $1 increase). 

 • Set and communicate the “close time” of the auction. 
 • Contact the winning bidder for payment. If they no longer want the item (it happens),  

 then go to next highest bidder.

Bake Sale 
Simple to set up and everyone enjoys something sweet or savory just about any time of day!  
 • Post information about the sale a day or two in advance. 
 • Display baked goods with themed décor. 
 • Suggested items:  cupcakes from local bakery, favorite donuts like Krispy Kreme, holiday 

 cookies/candy, etc.
 • If the sale is in the workplace, consider using only commercially baked items versus  

 homemade.

Holiday Baskets 
Depending on items, size and quantity of baskets, you can raise $20 - $100 per item. 
 • Ask volunteers to build a basket to be auctioned or purchase and build the baskets yourself. 
 • While Easter baskets are the most popular, this fundraiser works for any holiday (Mother’s 

 Day, Christmas, etc.).
 • Sell for a flat rate or auction the baskets. 

Other suggestions
 • Jeans days are simple and fun! 
 • Parking spot auctions are very successful on a large campus.
 • Car wash – just like when you were a kid!
 • Chili cook-off is great for the fall/winter. 
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Branding Guidelines
The FedExFamilyHouse logo is a cheerful mark that represents hope and enthusiasm for the children of 

Le Bonheur Children’s Hospital. The FedExFamilyHouse logo is a piece of custom-designed artwork and 
should stand alone. Do not use any other logo alongside the FedExFamilyHouse logo.

Logo elements

The FedExFamilyHouse logo consists of two elements: the FedExFamilyHouse wordmark  
and the house icon. Do not separate the two elements.
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Last Update: September 2017

Logo Variations
�e preferred version of the logo is the 
full-color positive seen at top left. Alternate 
logo configurations are available for use 
when the preferred FedExFamilyHouse 
logo is not feasible.

Our logo must accommodate a wide range of uses, from 
pamphlets to signage. When designing applications 
using the FedExFamilyHouse logo, you should always 
try to use the preferred configuration.
 
For applications with extreme vertical restrictions, 
such as the barrel of a pen and banners, a special-use 
horizontal configuration is available.

Full-color horizontal (special use)

One-color positive black

One-color reverse outline One-color reverse

One-color positive black  
outline

One-color positive FedEx  
Purple outline

One-color positive FedEx  
Purple

Grayscale positivePREFERRED Full-color positive

Full-color reverse Grayscale reverse

FedExFamilyHouse Brand Guidelines | �e FedExFamilyHouse Logo | Logo Variations
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Last Update: September 2017

FedExFamilyHouse

provides a home  
away from home .

Common Misuses  
of the Logo
Create a powerful impression by using 
the FedExFamilyHouse logo correctly 
and consistently. Be sure to avoid these 
common misuses:

      1.  Do not scale the elements of the logo 
independently of one another.

      2.  Do not apply any visual effects to the  
logo, including drop shadows. 

      3.  Do not attempt to recreate the logo  
using type.

      4.  Do not separate the elements of  
the logo.

      5.  Do not rotate the logo.
       6.  Do not use the logo in a sentence.

.7         Do not rearrange the colors of  
the logo.

      8.  Do not alter the colors of the logo.
9–11.  Do not place the logo on a background  

or photography with insufficient contrast.
    12.  Do not place the logo inside a box.
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Contacts and Resources

We are happy to help answer any questions as you support FedExFamilyHouse. 

Sandra Lewis
Relationship Manager
Le Bonheur Children’s Hospital
FedExFamilyHouse
(901) 347-6465
Sandra.lewis@lebonheur.org

Lisa Vinson
FEFH Advisory Council member & Ambassador
Executive Assistant, FedEx Express U.S.  
Operations Southern Region
lfvinson@fedex.com 

Ruben Perez
FEFH Advisory Council member & Ambassador  
Manager, FedEx TechConnect
rperez@fedex.com 

Steve Wilson
FEFH Ambassador
Sr. Manager, FedEx AGFS Central Region
Steve.wilson@fedex.com 

FedEx Company Store 
FedExFamilyHouse branded items available for purchase at 

the FedEx Company Store. 

https://www.bdasites.com/fedexcompanystore/Main/Splash
1-800-997-2362

fedexcompanystore@bdainc.com
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Communication Materials

We’ve made it easy for you to share the story about FedExFamilyHouse. On our website,  
you’ll find communications materials that are free to download or order. 

Posters
Banners

Brochures
Presentations

Videos

All resources are available for download at www.fedexfamilyhouse.org/fundraising.
  

Your support makes this house a home.

“I give glory to God because He used FedExFamilyHouse,  
He used Le Bonheur to save the lives of Miracle and Testimony.”

Mary Ayeni, mother of Miracle and Testimony

Thanks to people like you, no family 
pays to stay at FedExFamilyHouse 
while their child is a patient at  
Le Bonheur Children’s Hospital.

fedexfamilyhouse.org

Your support makes this house a home.

“There’s no way we could have paid for a hotel if we didn’t have  
FedExFamilyHouse. We are extremely fortunate and blessed.”

Stephanie Stanley, mother of Payton, 3, epilepsy, Oklahoma

Thanks to people like you, no family 
pays to stay at FedExFamilyHouse 
while their child is a patient at  
Le Bonheur Children’s Hospital.

fedexfamilyhouse.org

8.5” x 11”  Volunteer and Promotional Posters
Write in your message and post in common areas or local community spaces.

Videos
Links to various videos are available online.
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Home away from home for patient families 
at Le Bonheur Children’s Hospital

You make this house a home.

6'x2 FEFH banner2Finals.indd   2 11/15/17   10:28 AM

FAMILIES 
come from all 

50 STATES 
and around the world.

Housing is the last thing parents should 

have to worry about when their child is 

sick or injured. At FedExFamilyHouse, our mission 

to provide a free housing to families who travel long 

distances for care at Le Bonheur Children’s Hospital.  

We need your help today to continue the great mission 

of FedExFamilyHouse. 

LOCATED 
at the corner of 

Poplar and Ayers.

126,000 
family members served.

Kids get 

BETTER FASTER 
when families are near.

11” x 17” Volunteer Posters
Post in common areas after your events or throughout the year.

6’ x 2’ Banners

8 page Brochures
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